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                    IMMEDIATE

Small businesses key to beating recession says report

The country’s 4.7 million small businesses can play a key role in steering recession-hit Britain out of the economic storm, according to a report released today.  Small firms make up almost 60 per cent of the private sector workforce and employ 13.5 million people.  Companies that continue to promote and market themselves to both old and new markets are most likely to see out the recession successfully.  These findings come in a report released today by Promotr, a newly launched company specialising in promoting small businesses.

The Happy Small Business Report assembles a mass of positive facts about the state of small businesses today.  In April this year over a third of small firms detected signs of recovery in trading conditions.  Nearly two thirds reported a profit in 2008, while more than 40 per cent made more profit in 2008 than they did the year before.  

Innovation was a common motivation for trying to raise new finance.  Over 60 per cent of innovations come from small firms. Just under half had introduced new or significantly improved products in the last year.  More than 70 per cent of small firms have a good relationship with their bank, and had no difficulties in raising finance from the first source they approached.  Bank lending to small businesses rose by £235 million to £54.2 billion in January this year.
Just under a quarter of small businesses took on more staff in the three months to April 2009.  And 16 per cent plan to take on more staff in the next three months.  Sixty-one per cent of small firms paid for or arranged training over the last year, with a quarter expecting to increase their investment in training this year.

Commenting, Helen Ashley of Promotr says:

“Small businesses are one of this country’s little-known success stories.  Our report shows the positive impact they have right across the country.  Small businesses make up a substantial proportion of the UK economy and they can play a major role in steering us all back to better times.  Acting positively in a recession is the key to surviving - and even thriving – through the recession.  

“But doing nothing is not an option for small enterprises in these tough times for business.  Having new services or products and well-trained staff are not enough to maximise the chances of success.  Customers – new and old – need to know what you do, where you do it and how you compare with others on price and service.  Those enterprises that are most likely to come through tough times are the ones that promote and market themselves successfully by building these into their business strategy.”
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Notes to editors:

1. Promotr is a trio of small businesses that have developed a new PR toolkit for small businesses: Upward Curve PR has teamed up with design gurus zoomedia and print supremos GB Litho, to combine the drive and creativity of publicists, designers, web-heads and printers to deliver extra firepower for small businesses: www.promotr.co.uk 
2. Promotr’s services consist of:

· Promotr Starter – a complete promotional toolkit to get a small business started (£1,550).

· Promotr LaunchPad – the perfect tool to launch a new product or service (£1,880).

· Promotr Web 

· KitStart – templates that create or improve a business’ online trade (£2,475).

· Builder – a purpose-built website tailored to a small business’ requirements (£6,125).

· Promotr ToyBox – brings all the firepower of your own PR team for less than the price of one staff member (£1,350 and £2,250 per month).

· Promotr TopBrand – builds a strong brand for a small business and helps it to stand out from the crowd (£5,550). 
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